Simple Digital Marketing Plan:
A Step-by-Step Guide +
30-Day Digital Marketing
Action Plan

Build an Online Presence, Attract Customers &
Grow Your Business

Affiliate Disclosure

This guide may contain affiliate links, meaning | may earn a small commission if you purchase
through these links—at no extra cost to you. | only recommend products and services | trust and
believe will add value to your business journey. These commissions help support the free
resources and content | create for entrepreneurs like you.

Thank you for your support!



Step 1: Define Your Marketing Goals

Set SMART goals (Specific, Measurable, Attainable, Relevant, Time-bound) to guide your
marketing efforts.

7 Example: Instead of saying “Get more website visitors,” aim for “Increase website traffic by
20% in the next 3 months through SEO and social media.”

Step 2: Identify Your Target Audience

Know exactly who you're marketing to. Create a buyer persona by identifying:
_] Age, interests, location, income level

{4 Pain points & buying behaviors

%1 Where they spend time online (social media, forums, search engines)

« Action Step: Use tools like Google Analytics, Facebook Insights, or surveys to gather
customer insights.

Step 3: Choose the Right Digital Marketing Channels

Focus on platforms where your audience is most active:

s# Search Engine Optimization (SEO) — Rank higher on Google

& Social Media Marketing — Build brand awareness (Facebook, Instagram, LinkedIn, TikTok)
& Email Marketing — Convert leads into customers

& Content Marketing — Educate and attract with blog posts, videos, and infographics
& Paid Advertising — Use Google Ads or Facebook Ads for faster results

¢ Action Step: Choose 2-3 marketing channels and master them before adding more.
Step 4: Create a Content Strategy

Content builds trust and attracts potential customers. Create a content calendar with:
{74 Blog posts (SEO-focused)

{74 Short-form social media posts (images, carousels, reels)
74 Emails (weekly updates, promotions, and nurturing sequences)
{4 Video content (YouTube, TikTok, IG Reels)

¢ Action Step: Plan 4-6 weeks of content in advance to stay consistent.
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Step 5: Optimize for SEO (Search Engine Optimization)

SEO helps you show up in Google search results without paying for ads. Key areas to focus
on:

s# Keyword Research — Find what your audience is searching for (Use Ubersuggest or
Google Keyword Planner)

s On-Page SEO — Optimize headlines, meta descriptions, and images

s# Technical SEO — Improve website speed, mobile-friendliness, and internal linking

¢ Action Step: Optimize one page per week using SEO best practices.

Step 6: Build an Email List & Automate Lead Generation

Email marketing has the highest ROI in digital marketing. Start growing your list today:
{74 Offer a free lead magnet (checklist, eBook, discount, webinar)

{74 Set up an email welcome sequence to engage new subscribers

{74 Send weekly emails with value-packed content

¢ Action Step: Use a tool like Mailchimp or ConvertKit to automate email sequences.

Step 7: Track, Measure & Improve

Success in digital marketing is data-driven. Monitor key KPIs (Key Performance Indicators):
| Website traffic (Google Analytics)
| Engagement rate (social media insights)
il Conversion rate (email sign-ups, sales, or inquiries)
] ROI on paid ads

Action Step: Review marketing metrics every month and adjust strategies accordingly.
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Bonus: 30-Day Digital Marketing Action Plan

Week 1: Set the Foundation

{74 Define marketing goals

{74 Research and create a buyer persona
{74 Choose 2-3 marketing channels

Week 2: Build Your Online Presence

(74 Create or optimize your website & social media profiles
{74 Plan & create your first batch of content

(74 Set up an email list & lead magnet

Week 3: Launch & Promote

{74 Publish your content (blog posts, videos, or social media posts)
{74 Run your first paid ad campaign (if applicable)

{74 Send your first email to your subscribers

Week 4: Analyze & Adjust

{74 Check Google Analytics & social media insights
"4 Identify what's working & tweak your strategy
74 Plan next month’s marketing efforts

Final Thoughts

4’ A strong digital marketing strategy brings leads, builds trust, and increases sales. Start
small, stay consistent, and refine your approach over time.

%/ Need a full step-by-step marketing strategy? Download the Complete Digital Marketing
Blueprint now!
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